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From The Fall Through The Summer, Ad Supported TV
Continues To Dominate The Online Social Conversation

Welcome to the second installment of our #TVisSocialreport series which is a follow up to our original
analysis that covered the October -November 2016 time period.

In this second report, covering a four week period between May -June, we found that:

A Ad-Supported TV accounted for two -thirds (67%) of the top 10 trending Twitter topics
A Televised football games, both NFL and college, are such a driver of social conversation that a slight decline from
the 79% share seen in the Fall was expected due to their absence in the second quarter

A Even without football, Televised  Sports remain a key driver of social conversation
A While the # of separate topics (games, teams, athletes) trending were lower in Summer vs. Fall, sports TV
programming continues to trend every night, buoyed by the exciting NBA & NHL playoffs and nightly MLB action

A Many more Entertainment Shows trended than in the Fall

A Between season finales and the launch of summer programming, people talked about a lot of TV shows (83 shows
trended vs. 53 during the Fall) and made greater use of program/event hashtags (42% of topics vs. 36% in Fall)

A Other content trended, but nothing comes close to the dominance of Ad -Supported TV
A While 83 ad-supported entertainment TV shows trended, every other platform only had a handful of trending
content/ programs dPayTV (8), Netflix (3), YouTube (2), PPV (1), Snapchat (1), Twitch (1), Facebook Live (1)

Note: We implemented two minor methodology changes between the two reports that, after analysis, we believe had no material e ffe cts on the results or findings:
1.) We shifted the trending geography to oUnited Statesdé from o0New York Cityo
2.) We shifted the hourly opoint in timed monitoring period to the :30 minute mark

#TVisSOCIAKED? ®® @w = | VA B
Source: VAB custom analysis of Top 10 trending Twitter Topics each night (8:30p, 9:30p, 10:30p, 11:30p) during 4 -week time perio d (5/15/2017 36/11/2017). Comparisons

are based onTVisBoeial VABOWSs o0d# ved TV Sparks Continuous Online Conversationsoé repeent, r'-éll;EE.éEé-‘léRJlEb;Bj.ﬁsle7’
10/10/2016 - 11/6/2016. 3




May-June 2017 Trending Highlights & Notifications

67% of Top 10 Primetime Trending Twitter Topics Were Based On
Ad-Supported TV Programming

Ad-Supported TV-Related Topics Trended #1
Unique Ad-Supported TV-Related Topics Trended In Top 10

128 TV Program-Related Hashtags Trended In Top 10

Over 52 Networks Had a Program Trend In The Top 10

#TVisSOCIAKEp2 =¥ =¥ : VA B

. . . . ) . ) ) WIDED ADWERTISING EUREAL
ooooo : VAB custom analysis of Top 10 trending Twitter Topics each night (8:30p, 9:30p, 10:30p, 11:30p) during 4 -week time perio d (5/15/2017 06/11/2017).
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O Li v eSappakted TV Content Fosters Emotional
Connections That Lead To Social Engagement

No longer a passive medium,ad-s upported TV compels millions o0f pec
timed thoughts and opinions on the content theydre

Why?
A Because TV consistently creates and captures moments that are exciting, entertaining , humorous,

enlightening , uplifting , aspirational , inspirational and educational ...moments that people almost
immediately share and talk about online

A Also, in addition to providing pure escapism, TV delivers engaging content centered on real -life themes
that viewers can relate toéthese shared experienc

in online conversations

Family & Friends Escapism Competition Inspirational

Informational

#TVisSOCIAHEp2 =¥ =¥ @ VAB
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Pittsburgh Penguins defeat Nashville to

become back -to-back Stanley Cup Champions

Jim Moline
JimMoline10

Better than the Super Bowl! #StanleyCup
#NHL #NBC

PM - 11 Jun 2017

 Follow )|

Wh

TV gi
cou

Nt so
pported v
at I

peopl e

USMNTscores unforgettable goal to earn a
crucial tie against their rival, Mexico

a Sean Saint Jacques

That Michael Bradley goal will live on in
#USMNT folklore against Mexico. #USAvVMEX
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Golden State Warriors battle the Cleveland

Cavaliers in a third consecutive NBA Finals

Kelly Crilly
@Kelly_Crily

It's about to go down-){(- #Warriors
#NBAFinals

7:49 PM - 4 Jun 2017
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Washington National s?d
the mound after getting hit by a pitch

e Dalton Kemper

Bryce Harper is one of the best things about
baseball #Haymakers
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Rashad Jennings & Emma Slater win
Dancing With the Stars in style

Z) -2

Rashad and Emma for the win @ @@
#TeamShadSquad #DWTS #DWTSFinale

oM - 22 May 201
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The season finale of #Empire was so powerful
W | can't waitttt the next season fif
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Drake breaks the record for most wins
at the Billboard Music Awards

AWARDS

@ Louie Santana
¢ BSkipToMylLou7s
Drake set a record at the #BBMAs he got 13
trophies wow

2:50 PM - 22 May 2017 from Virginia Beac

% Follow )

heg figi shville with a
catfish mic -drop at the CMT Awards

\ a0 Tina 30
/ @thenolagirl

The Catfish Drop!!!

9:21 PM - 7 Jun 2017
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Overall, The Vast Majority Q
Conti nues To Be Done

Tel evi si on Viewi ngShiuf toed&ed vs. C

mLive = Time-Shifted

P18+ 83% 17%

P18-24 82% 18%

P18-34 79% 21%

P18-49 78% 22%

#TVisSOCIAEp2 &2 = VAB

Source: Nielsen NPower R&F Time Period Report, Primetime, Live vs. Live+7, ad -supported cable TV + broadcast TV, 5/15/2017 36/11/2017. P2+, P18-24, P1834, P18-49. WIDED ADVERTISING BUREAL
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TwitterIs T

he Social Hub Of Real-Time Conversations

Centered Around oWhat 0s

A Twitter is

one of todayds most popul ar colmen iWhat

Happendrnegfol ects a platform thatds built around wh
are talking about right now

A doLived TV,
evident than the convers

72% say a social
platform, like Twitter,

plays a role in their TV
viewing

60% share their opinions
about the shows they
watch on Twitter

* 0 TSwperfansd ar e -iad esnealiff i ed

H#TVisSOCIAKED? @® @w

Source: Twitter proprietary study in partnership with
January 2017.

specifically, is an i mportant fixture
ations seen on Twitter

Twi tter Us er s Suprfans®A*r e TV 0

57%follow hashtags to
keep up with what

others are saying about

a TV show

54%want to b®-
sourced6 for ot hey s
and information about
their favorite TV shows

cluster within the o0Twitter | nsi der sthirdoohsduperfamsrep@tsvatehingentore thanrd trours of TWdailp.f  a p p
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Millennials Account For A Majority Of Total Time Spent On Twitter,
A Popul ar Online oMeeting PI:

Young Millennials (A18-24) are much more engaged with Twitter than other demographic age breaks

Twitter Usage

User Profile By Age Total Minutes Spent By Age
% 212 00 2-12
1% 0.1%

13-17

18-34 18-34
= 39% —— 54%
(165 index of total time
vs. U.S. Pop) spent
35-44
#TVisSOCIAKED2 ©% =% VAB

VIDED ADVERTISING EUREAL
Source: comScore, mediametrix multiplatform, June 2017. Nielsen 2016 -2017 Universe Estimate for A18-34 population comparison. 10
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Quantifying How Much Ad-Supported TV Drives Online
Social Conversation

A To quantify the important role that TV pl ay
TV programming on the top 10 trending Twitter topics over a four week time period

leading into, and covering the first part of, the summer season
A Monday, May 158", 2017 & Sunday, June 11", 2017

A Since trending topics are everchanging and a slight lag time typically exists for topics to
start trending, we monitored four oOpoints I

talking about online throughout the evening
A 8:30p, 9:30p, 10:30p, 11:30p

A Geography reflects United States-based Twitter trending data while ad -supported TV

topics were grouped into two types:
A Direct : specific hashtags of televised entertainment shows, sports events or news programming

A Related: topics associated with specific TV programming including athletes, general team
hashtags, collegiate school mentions (school & nicknames for football & basketball), show
characters, celebrity personalities, and specific TV -related news references

#TVisSOCIAHEp2 =¥ =¥ : VA B

WIDED ADVERTISING E'LFREAL



First, There Was Virtually No Difference | n TV0s Soc
Between May And The Post Memorial Day Time Period

TV-related topics dominated social conversations both before and after the first summer holiday;
Television even held a majority of the top trending topics during Memorial Day Weekend itself

Topic Breakout: Overall Total % of Top 10 Trending Twitter Topics

May - Pre-Memorial Day Weekend Memorial Day Weekend - June
(May 15" dMay 25") (May 26" dJune 11t)

Ad-Supported TV Topic
66%

Ad-Supported TV Topic
68%

" Memorial Day

Weekend:
58%
#TVisSOCIAKED2 ¥ ®% VAB
Source: VAB custom analysis of Top 10 trending Twitter Topics each night (8:30p, 9:30p, 10:30p, 11:30p) during 4 -week time perio d (5/15/2017 86/11/2017).
Pre-Memorial Day Weekend = 5/15 §5/25; Memorial Day Weekend & Beyond = 5/26 §6/11; Memorial Day Weekend = Friday, 5/26 dMonday, 5/29. WIDED ADVERTISING EUREAU

Results include both o0directdé and o0relatedd TV topics. 13



Overall, Ad-Supported TV Accounted For Nearly 7 Of The Top

10 Trending Twitter Topics Through The Four-Week Time Period

6/%

Overall Total % of
TV-topics in Top 10
During Primetime

Although this analysis was conducted as the summer season was getting underway between May-June,
ad-supported TV continued to dominate the top social conversations on Twitter

9:30p 10:30p 11:30p
Total % of Total % of Total % of

8:30p
Total % of

TV-topics In
Top 10: 50%

TV-topics In TV-topics In TV-topics In
Top 10: 70% Top 10: 76% Top 10: 72%

#TVisSOCIAEEp2 @ @ VA B

Source: VAB custom analysis of Top 10 trending Twitter Topics each night (8:30p, 9:30p, 10:30p, 11:30p) aggregated during 4 -week time period (5/15/2017 86/11/2017). WIDED ADVERTISING BEUREAL
Results include both o6directdé and orelatedé TV topics 14




At Least Half Of The Top 10 Trending Topics On Any Night
Were Based on AdSupported TV Content

Four Week Average: % of Top 10 Trending Topics That Are Based On TV Content

oy [ sty || Weaesay [| sy || roemy || ooy ]| S
Overall

8:30p
9:30p
10:30p

11:30p

#TVisSOCIAKED2 ©% =% VAB

Source: VAB custom analysis of Top 10 trending Twitter Topics each night (8:30p, 9:30p, 10:30p, 11:30p) during 4 -week time perio d (5/15/207 86/11/2017). Reflects four week

. ; A . N . X ] "WER ]
average by day and time. Results include both o0directé and orelateddéd TV topics. e
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At Least One Sporting Event & Entertainment Program Had A
Related Topic Trend In The Top 10 Each Night

FourWeek Time Period
# of Nights AdSupported TV Programming Trended In Top 10 Topics By Genre

28 28

Sports Entertainment News

#TVisSOCIAEEp2 @ @ VA B

Source : VAB custom analysis of Top 10 trending Twitter Topics each night (8:30p, 9:30p, 10:30p, 11:30p) during 4 -week time perio d (5/15/2017 66/11/2017). Results include both
odirecto6 and orelateddéd TV topics

WIDED ADVERTISING E'LFREAL
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In Fact, 51 Different Ad -Supported TV Topics Trended #1
During Primetime Over The Four-Week Time Period

For 24 out of 28 nights, an AU %o %0 } E S

ds &) %]

SE v o

Top Twitter Trending TV Topics By Night

HE]JVP S o0 5§

8:30p: #LHHATL (#1)

9:30p: #Game7 (#1)

10:30p: #Maddow (#1)
11:30p: # Family Hustle (#1)

8:30p: #NCIS (#1)
10:30p: # VoiceSaveJesse (#1)
11:30p: #VoiceSaveJesse (#1)

10:30p: #Empire (#1)

11:30p: Lebron (#1)

8:30p: # GreysAnatomy (#1)
9:30p: #Scandal (#1)
10:30p: #Scandal (#1)
11:30p: #Scandal (#1)

9:30p: # DragRace (#1)
10:30p: # DragRace (#1)
11:30p: Cavs (#1)

8:30p: Cloud Computing (#1 )

8:30p: #BBMASs (#1)
9:30p: #BBMAS (#1)
10:30p: #BBMASs (#1)
11:30p: #BBMAs (#1)

9:30p: # TheBachelorette (#2)
10:30p: #TheBachelorette (#2)
11:30p: #TheBachelorette (#2)

9:30p: # TheFlash (#1)
10:30p: # SDLive (#1)
11:30p: Kyrie (#1)

8:30p: # DirtyDancing (#1)
9:30p: # DirtyDancing (#1)
10:30p: #Empire (#1)

10:30p: #GUHHATL (#1)
11:30p: # NBAFinals (#1)

11:30p: # DirtyDancing (#1)

8:30p: Trea Turner (#6)

I 10:30p: # FixMyLife (#2)
11:30p: # FixMyLife (#2)

8:30p: #CocaCola600 (#1)
9:30p: #Chivas (#1)
10:30p: #Chivas (#1)
11:30p: #Chivas (#1)

8:30p: Bryce Harper (#1)

9:30p: # TheBachelorette (#1)
10:30p: #TheBachelorette (#1)
11:30p: # StanleyCupFinal (#1)

9:30p: # SDLive (#1)

10:30p: # SDLive (#1)

11:30p:# InternetBands
(@Midnight) (#1)

9:30p: #StateOfBlackAmerica (#1)

10:30p: #StateOfBlackAmerica (#1)

11:30p:# SuperHeroHistory
(@Midnight) (#1)

9:30p: # NBAFinals (#1)
10:30p: # NBAFinals (#1)
11:30p: # NBAFinals (#1)

9:30p: # DragRace (#1)
10:30p: # LivePD (#1)

|| 8:30p: # UCLFinal (#2)

8:30p: #OneLoveManchester (#1)
9:30p: # NBAFinals (#1)
11:30p: Kyrie (#1)

8:30p: # TheBachelorette (#1)
9:30p: # TheBachelorette (#1)
10:30p: #TheBachelorette (#1)
11:30p: #TheBachelorette (#1)

9:30p: # SDLive (#1)

10:30p: # SDLive (#1)

11:30p: # DogBroadway
(@Midnight) (#1)

8:30p: # CMTAwards (#1)
9:30p: # CMTAwards (#1)
10:30p: Deron Williams (#1)
11:30p: Kyrie (#1)

9:30p: #USMNT (#1)

10:30p: #USMNT (#1)

11:30p : #ElderlyBeatlesSongs
(@Midnight) (#1)

Source: VAB custom analysis of Top 10 trending Twitter Topics each night (8:30p, 9:30p, 10:30p, 11:30p) during 4 -week time perio d (4/15/2017 85/ 11/ 2017 .
topics. Non #1 Gray highlighted days reflect the highest trending TV topic for that evening. Overall rank in parentheses. LHHATL = Lop & Hip Hop:

8:30p: Game4 (#1)
9:30p: Jeff Van Gundy (#1)
11:30p: Draymond (#1)

10:30p: # UFCAuckland (#1)
11:30p: # UFCAuckland (#1)

Resul ts

Atlanta; BBMAs = Billboard Music Awards.

8:30p: #TonyAwards2017 (#1)
9:30p: #TonyAwards2017 (#1)
10:30p: #TonyAwards2017 (#1)
11:30p: # StanleyCup (#1)

both od
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